
CLIENT : AdLiven

PROJECT : Mission statement,  vision statement,  core values

OBJECTIVE : Construct foundational brand elements for a growing 
digital  advertising firm in order to expand its cl ient 
base and attract top talent to its design community

SUMMARY : Positioned as a combination creative agency / tech 
company for el ite mobile -game developers,  AdLiven
sought to improve its brand framework ahead of a 
renewed marketing and recruit ing effort   

WEBSITE : https://www.adliven.com/about
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